


Cairo, Egypt 

New Al Moltaka International 

Thursday- December 6, 2007- p10 

 

Sponsored by Yasser Al Rayes and Al Shaali Office 

Cairo Second Awareness Symposium Held for the Purpose of 

Suppressing and Revealing Forged Products in the Egyptian 

Market 

Organized by Yasser Al Rayes in cooperation with Al Shaali & Co. Advocates and Legal 

Consultants, the Cairo Second Awareness Symposium was held with participation of 

Osram GmbH, Philips, LG Electronics, Chanel, LVMH Holding, Schaeffler KG and Braun 

GmbH. In addition, the Cairo Second Awareness Symposium was attended by the 

Directorate General for Commerce and Supplies Police Department, Directorate General 

for Anti Tax Evasion Police Department, Customs Authority and the Directorate of 

Trademarks at Commercial Registration Office. 

The symposium aims to increase awareness about the most suitable methods to 

recognize forged and counterfeit trademarks. The inviting companies seek activation of 

certain mechanisms to fight flooding the Egyptian markets with merchandises that carry 

forged trademarks. 

The importance of this symposium is that it forms one of the most significant actions to 

provide consumers protection from falling under the scam of forged products which shall 

have it positive impact on the “limited income”, middle class Egyptian consumers. 

The Cairo Second Awareness Symposium is the first of its kind where it focused on the 

necessity of dealing with such problem that affect the Egyptian market with sensitivity 

and transparency especially after the widespread of the smuggled forged products or the 

product that carry counterfeited brands and trademarks. Such products are imported 

from different countries and most of them are not usable for human or not matching the 

quality assurance and quality control standards which jeopardizes the safety and health 

of the Egyptian consumers since these products, in most of the cases, and manufactured 

with illegal substances or do not have manufacturing and expiry dates. 



The participants praised and evaluated the issues discussed during the vast symposium 

and assured that such important matters, which are directly related to the safety and 

health of the Egyptian consumers, must be open for continuous elaborations and 

discussions, and the Egyptian consumer must be directed and introduced to improve his 

purchasing selection from the local markets and become capable of differentiate between 

products with authentic brands and trademarks, which match with all the international 

quality assurance standards and comply with all international manufacturing criterions, 

and other forged products that carry the authentic brand name. This forged product 

brings bad reputation on the authentic and original trademarks and caused distrust and 

suspicion between the Egyptian consumer and the producer. Such act definitely has its 

very bad influence on products with high quality and renowned trademarks. The 

Symposium assured that the Egyptian consumer is on the top of the priority list of 

government officials and public personalities in Egypt and the entire world. In addition, 

the work is going forward to restore trust between the producer and the Egyptian 

consumer since this shall crucially contribute in the rapid development of the Egyptian 

economy, support the Egyptian industry and protect the market and the investor from 

the vicious attacks from the foreign forged and smuggled products. This act, 

consequently, shall retain stability to the Egyptian local markets. 

Cairo Second Awareness Symposium was attended by many experts, officials, observers 

and concerned with consumer protection issues. In addition, the event hosted many 

popular writers whom assured the total Egyptian community support for the 

symposium’s events and decisions in order to provide the middle class community 

appropriate protection from forged products. 
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